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Basic Information

Typical salary between:
£25,000 - £40,000

Relevant qualifications :

Formal qualifications aren't required for this role
however it would give you more expert skills. These
could include college diploma or university degree
BA honors.

Related occupations :
publisher, marketing and advertising, art
director, fine artist, technical writer

Example employers

National Companies : VMAL, Start Design,
Cefar, The Yard Creative, Hannon Digital,
Appetite Creative Soluntions

International Companies : Pentagram, Landor,
Wolff Olins, Meta Design, Happy Cog, Mucho

Teacher Notes

What is a Graphic Designer?

A Graphic Designer creates artwork such as
logos, advertisments and websites for companies.
A company will give the deisgner a design brief
which explains what they are looking for from the
design. This will include the target audience (who
the design is aimed at), colour scheme and what
the design will be used for.

A Graphic Designer will create deisgns by hand or
on computer software.

Curriculum links
Art - creative subject which teaches basic drawing
skills and techniques.

ICT - teaches basic computer skills and familiarises
pupils with a variety of computer programmes and
software.

Design & technology - creative subject that enables
pupils to improve design skills and ability to visualise
and create new ideas.

Key words

Design brief - designer will be given an outline to follow for design.
Target audience - who is the design aimed at.

Font - is used to describe different styles and sizes of lettering
used in print.

Typography - the way that letters and words are arranged in print
and design.

Expected Session Outcomes
- Pupils understand the role of a graphic designer and the knowledge and skills required.
- Pupils can identify key characteristics and design elements used by brands.
- Pupils are able to correctly identify terminology used by designers and can confidently use it.
- Pupils are able to confidently create a design using a design brief.
- Pupils are able to make a connection between their classroom learning and the world of work.
- Pupils aspirations are raised through career related learning.

Measured Impact
Class evaluation: through class discussion or show of hands.

Suggested questions: Name three skills that is needed as a graphic deisgner? What is the meaning of the following key
words; design brief, target audience and typography? Who would like to work as a graphic designer in the future? Name
five things a graphic designer may design? Why do brands need a logo?

Pupil self evaluation: To measure individual impact a worksheet is provided. Following the session pupils are to plot on each
of the scales how confident they feel in each of the 8 key skills
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Design Brief 1

This company make toys for children between the ages of 7-11 years. Their branding uses 3
main bright colours; red, green and yellow.
They want an eye catching poster to tell their customers the company have a SALE. They
would like their logo to stand out.

Design Brief 2

This organisation rescue dogs who may have been mistreated or be homeless. They are
wanting a poster made to encourage their supporters to adopt a dog. Their target audience
is families. Their branding colours are blue, white and green.

Design Brief 3

This company is part of a fast food chain. They are looking for a promotional poster to be
made to promote their new vegan burger. Their branding is gold, black, red and white. They
want a large photo of the burger to be the main focus. The poster must have the new
slogan 'Vegan from the bun to ma toes'. The target audience is children aged 9-11 years.

Organic’

Design Brief 4

A new sporty after school club is about to open for children aged 7-11 years. Their colours
are red, white, blue, green and yellow. They want an eye catching poster with lots of
pictures and catchy words to attract the audience to come and join the club.
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Design Brief 5

Make a poster for a new toy dog. The toy is called 'Barking Barney'
This toy dog can bark and walk.
Use the colours brown, blue, red and green on your poster.
This poster is for children aged 4-7 years.

. & KS1 - Design brief 5
Teaching guide:  yq;/5- Design briefs 1, 2, 3, 4
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Give each person in your group a task
Create a logo for the company in your brief.
Create a poster that fits your brief.

Create a short presentation to present your groups design to
the activity leader.

Give each person in your group a task

Create a logo for 'Barking Barney'.

Create a poster to make people buy 'Barking Barney'.
Make sure you put on the poster what the toy dog can do

Make a presentation to show your class your poster.

KS1 - 'Barking Barney' Task or to simplify further have

Teaching guide: the pupils design a class logo.
KS2/3 - Company brief task
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How confident are you in each of the following skills?
Mark on the scale where you think you are, < being unconfident & — being confident.

Listening

Unconfident Presenﬂng Confident

Unconfident Problem Solving Confident

+——

Unconfident Creat |V|+y Confident

>

Unconfident S*I'qying Positive Confident

>

A|m|ng H|9h Confident
S

Unconfident Leqdership Confident

Unconfident Teamwork Confident
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What is a graphic designer?

A Graphic Designer will create designs by hand or
on a computer. A Graphic Designer creates artwork
such as logos, adverts and websites for companies.
A company will give the designer a design brief
which explains what they are looking for from the
design. This will include the target audience (who
the design is aimed at), colours used most by the
company and what the design will be used for.

Career information

Typical salary between:
£25,000 - £40,000

Linked school topics:
Art - creative subject which teaches basic
drawing skills and techniques
ICT - teaches basic computer skills and using a
variety of computer programmes and software
Design & technology - creative subject that
enables pupils to improve design skills and ability
to visualise and create new ideas.

Home activity

Font - is the style in which letters are designed. This is also called a typeface.. A font means each letter of
the alphabet will be in a similar style so that when put together in a word or sentence everything matches.

Typography - is the art of changing the size, style, font or colour of words to help the design to be more
creative and stand out or be easier to read.

Task - Every brand will have their own typography. Brands will use a unique font to help their
audience and customers recognise their products and posters.
Design a brand new font for each letter of the alphabet that is as creative as possible!

DDDDDDDDD
DDDDDDDDD
OO «





image1.png
and to access more career lesson

Gros
()li,c\.l s K
resources visit www.gro-organic.co.uk

Ir /Q To find out more about Gro-Organic





image2.png
Career Session Pack

Graphic Desigher

This pack includes:

Teacher notes
A breakdown of the career and key information

At home activity
Activity for the pupils to complete at home following the session

Career taster lesson plan
Step by step lesson plan to give pupils a taster of the career and skills required
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Activity Summary
Based on an hour lesson
5 mins - Introduction : Introduction to career and session

15mins - Quiz : Using the presentation and notes provided work through each slide asking
the pupils to identify 5 brands from their posters. After this the pupils will take part in a logo quiz
to test their knowledge of branding.

25 mins - Design : To work in groups to create a poster/logo design to fit the design brief chosen by
activity leader based on class ability.

10 mins - Presentation : Pupils are to present their designs to the activity leader.

5 mins - Conclusion : Session to close with a summary of session and skills required for the job role

Step- by- Step Activity Plan

Begin by introducing yourself and the role of a Graphic
Designer. Ask the children what they know about the job

role fo measure their knowledge and interest.

Next using a presentation have the pupils take part in a

short quiz showing a variety of logos and branding and ask

the pupils to identify the brand.

Following this, explain that all of these designs have been

created by a Graphic Designer. Give examples of places

they may find the work of a Graphic designer eg. print,

social media, websites, adverts and film & tv.

Then, ask the children if they know of any other

jobs/examples that may need a Graphic Designer e.g.

marketing, llustrators, large events like the Olympics.

Next, explain fo the pupils that Graphic Designers wark o

abrief. A brief fells us what a company is looking for from

the design eg. colours, wording, font, pictures and most

importantly who we want our design to reach.

Following this explain to the pupils what a farget audience

is and why it is important.

Next, splt the pupils info small groups. Give each group a Resources Needed

design brief. The pupils have 25 mins fo create a poster

that fits the given brief. 4 )

Following this each group is o present their ideas to the Design briefs

activity leader. The presentation should include a Presentation which includes brand quiz
description of their design and how they believe it will &

target the audience. The activity leader is then to chose A4 plain paper
the winning team who have fit the brief best. Coloured pens
Conclude by providing a brief summary of he session and

asking the children what they have learnt about the role of

a Graphic Designer

Which of the 8 Key Skills are covered in this session?

Listening- The receiving, retaining and processing of instructions and using aural skills whilst listening to instructions throughout
the session.
Presenting - Pupils will be encouraged to come to the front fo present their designs and articulate how their design will target
the appropriate audience.
Teamwork- The pupils will work together to meet the design brief. They will need to co-operate with the designing of the poster
and presenting the design to the class.
Creativity - Creating designs to encourage creative thinking.
Aiming High - The pupils will be encouraged to leave their comfort zones when coming to the front of the class to present their
designs.
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